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r, another chance for the Mitsubishi Group to show
omenal design prowess in the Good Design Awards.
1957, this annual celebration of ergonomic, user-
ics is open to domestic and international entries from
of fields. A jury consisting of the very finest Japanese
5crutinizes each entry and gives well-deserved recog-
those companies that have best combined form
ction.
the 2008 competition, Mitsubishi Heavy Industries
home the prestigious Good Design Gold Award in the
GOOD egory of “Industry/devices and equipment for manu-
DES'GN turing and logistics” for the DIAMOND V3000 series
commercial high-volume, sheet-fed offset presses.
buitable for brochures, catalogs, packaging, art
I d s I agazines and other quality printing applications, the
n u Strla DIAMOND V3000 series can print up to 16,200 sheets
P per hour.
D ESI n More user-friendly than previous models,
g this series features a new and faster startup mecha-
™ ™ nism, and operators can check the status of the
at Its FI n ESt press via multifunction LED displays located on indi-
idual components.
nd the design? Well, the jury clearly liked its
nd elegant profile: “This design is based on
he concept of user-friendly printers, with an
pxtremely simple shape as its basic core, and
ormed with an eye toward ergonomics. With
many of its components having a rounded form,
his offset printing press is less visually imposing,
d designed with consideration for the operator’s
lI-being and work environment /. . ./ from the
he overall picture, it is a design that tells us that
Highly ergonomic and cool-looking with utmost care.”

to boot, the DIAMOND V3000 series 5 5 5 5
was a favorite with the judges ples of the Mitsubishi Group’s product design excel-
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“Mitsubishi” is more than 40 independent companies who honor the same basic guiding principles.
The companies conduct their business activities separately but cooperate in areas like philanthropy and public affairs. 1



GOOD
DESIGN

Mitsubishi Heavy Industries

MHI-TM2000 linear
accelerator system
Nikon Radiotherapy Machine

Good Design Award
ECLIPSE Ti-E

Biological microscope
Good Design Award
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» Mitsubishi
Design
Excellence

Every year, the Mitsubishi Group
makes a strong showing in the
prestigious Good Design Awards.
In the 2008 competition, the Group
took home a total of 16 awards, Mitsubishi Corporation
including the coveted Gold Award for Renewable Energy for EV

h (RE-EV) Project
the DIAI\{IOND 300 Series of sheet-fed Electric vehicle-charging
C et p | Se

Nikon, Nikon Vision

MIKRON 6x15 CF
in Japan; 6x15M CF overseas

- i Binoculars
i 3 X .-_ Good Design Long Life Design Award
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Mitsubishi Estate
M.M. TOWERS FORESIS

Twin-tower condominium
Good Design Award

infrastructure that uses
renewable energy

Good Design Award

Mitsubishi Electric

Mitsubishi Room Air Conditioner
KIRIGAMINE ZW series,
MSZ-ZW408S/ZXV
series, MSZ-ZXV409S
Room air conditioner

Good Design Award

Other Products Awarded with the Good Design Award 2008

Company Name Award-winning ltems Awards

Nikon Nikon Speedlight SB-900 Speedlight
e e CAPITAL MARK TOWER Condominium

MR-14U, 17U/UA, 18U/UW Refrigerator

ZEHCF7B07ASS IH cooking heater

EA Advance Series Electrical discharge machining system Good Design Award
Mitsubishi Electric NA Series Wire electrical discharge machining system

PAR-30MA Remote for package air conditioner

Jet Towel JT-PC105A Hand dryer

NR-HZ001 Car navigation system

EP-600 Series ETC on-board equipment

Special Report from AMPAC

AMPAC Convenes in Los Angeles

On November 7, 2008, the American Mitsubishi Public Affairs Committee (AMPAC) convened in
Los Angeles, California. It was the second biannual meeting for the year, hosted by Mitsubishi Electric &
Electronics USA, Inc.

The meeting started with an exchange of general company status reports, and continued with
reports on pending issues such as projects related to natural resources and marine resources, and top-
ics of mutual interest including environmental and sustainability initiatives, CSR reporting and advertising.

During the meeting, there was a presentation from the Executive Director of L.A. Conservation

Corps., which gives at-risk young adults a chance of success in society by providing them with job skill
training, education and work experience. Sustainability and CSR initiatives were
Representatives from the Mitsubishi Public Affairs Committee (MPAC) attended the meeting to a key topic at the AMPAC meeting
report on topics regarding developments in Japan, and to explore possibilities of coordinating AMPAC

and MPAC activities by utilizing the Mitsubishi Monitor.




A Lancer Like No Other

There is a new challenger to the Pajero/Montero
Evolution, and it scored a stunning victory in its
first ever competition. But relax, all you Mitsubishi
motor sports fans! The new challenger is in fact the
all-new turbo-diesel Racing Lancer (FIA Group T1
Super Production Class), Mitsubishi Motors’ latest e e IF acing lancer at

the Baja Portalegre event, sur-
rounded by the rally team...

cross-country rally car, which also took over from the
successful Pajero/Montero Evolution in January’s Dakar.
The Racing Lancer ran perfectly reliably throughout the three-day Baja Portalegre 500 event
to win by the margin of 4 minutes, 3 seconds after 515.16 km of stages.

The win followed a polished performance by French drivers Stéphane Peterhansel
and Jean-Paul Cottret and everyone at Team Repsol Mitsubishi Ralliart. Having steered
the petrol-powered Pajero/Montero Evolution MPR13 to victory in September’s PAX Rally,
Stéphane Peterhansel is ideally qualified to compare the performance of the Racing Lancer
with that of its predecessor. “| was especially impressed by two things over the past three
days,” he reported. “The first concerns the engine: the new 3-liter V6 marks a big improve-
ment in all areas, but it is especially strong out
of the slower turns. You can feel the torque and
acceleration of the turbo-diesel power plant pull
you through the corner and give you the speed for
the next straight. The car’s other main strength is
its chassis.” ¢

... and with the drivers

Speeding up Air Travel—on the Ground

Air travelers soon discover that the most difficult leg of their journey is on the ground as
they move from the parking lot, train or bus station to the air terminal, which may be kilo-
meters away.

Miami International Airport (MIA) wished to ease this challenge for the growing numbers
of airport users. To connect its terminals with the new Miami Intermodal Center (MIC), an
off-airport multi-modal transporta-
tion center for transfers to regional
rail, bus and rental car facilities,
MIA turned to Mitsubishi Heavy
Industries (MHI). The order,
worth approximately ¥27.4 billion
(US$260 million) was won by MHI,
in cooperation with Sumitomo
Corporation and two American
companies. The automated people
mover (APM) system—a driverless,
MHUI’s driverless, automated people mover (APM)
automated passenger transport
system—replaces a bus system and features rubber-tired vehicles providing for low-noise,
safe operation and a smooth and comfortable ride.

This is the fourth order from the U.S. and the second from MIA, following one for
the airport’s North Terminal in 1999. The other orders were from Washington’s Dulles
International Airport and from Hartsfield-Jackson Atlanta International Airport.

On the strength of the new order, MHI will aggressively target other APM projects
planned at major airports in the U.S., while simultaneously solidifying its APM business base
inthe U.S. ¢

Bank of Tokyo-Mitsubishi UFJ Opens
New Abu Dhabi Office

Bank of Tokyo-Mitsubishi UFJ’s Bahrain Branch
has opened an office in Abu Dhabi, the capital of
the United Arab Emirates (UAE). Business at the
new Abu Dhabi office, which replaces the bank’s
Abu Dhabi Representative Office, started on
October 1, 2008.

The UAE is the second largest crude oil pro-
ducer and exporter of the Persian Gulf states,
and has deep trade relations with Japan.

The Abu Dhabi Office will work closely with
the Bahrain Branch, the Dubai Office, three rep-
resentative offices in Istanbul, Cairo and Tehran
and the bank’s local partner, the National Bank
of Abu Dhabi, to provide support and gather
information for customers in the Middle East.

Flashes

U.S. FDA Accepts Mitsubishi Gas
Chemical’s Notification of a New
Dietary Ingredient

On August 15, 2008, Mitsubishi Gas Chemical
(MGC) announced that it had received official
acceptance from the U.S. Food and Drug
Administration (FDA) for its notification of
coenzyme pyrroloquinoline quinone (PQQ) as
a new dietary ingredient. Having received this
acceptance, MGC will begin developing the U.S.
market for PQQ as an initial step toward the
commercialization of PQQ.

In 2008, it was discovered that the redox
coenzyme PQQ may be the 14th vitamin, and
if so the first vitamin to be discovered in over
50 years. MGC is the only manufacturer in the
world with PQQ production technology, and
has been selling PQQ as a reagent for research
purposes. MGC will continue joint research with
universities and research institutions in Japan
and overseas into the functional effects of PQQ.

Mitsubishi Corporation and Tokio
Marine & Nichido Fire Insurance Hold
Insurance Seminars in China

The seminars, initiated by Mr. Hiura of Mitsubishi
Corporation (Hong Kong) Ltd. and Mr. Fujikawa
of the Risk Engineering Unit, Mitsubishi
Corporation, aimed at building up participants’
knowledge about the workings of the fast-grow-
ing Chinese insurance market, were held twice,
from September 9 to 12 and from October 28
to 31, in four locations: Shanghai, Beijing, Hong
Kong and Guangzhou. A total of three seminars
were held at each location: one for Mitsubishi
Corporation staff and other relevant resident
staff and two for local staff. The seminars
covered a range of topics, from the current state
of the insurance market in China, to distribution-
related (cargo insurance for trading companies)
and product liability-related insurance, including
a wide range of case studies.
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Award-winning Technology Turns VOC
Pollution into Energy

Nippon Oil and its group company Nippon
Qil Staging Terminal Company, Limited, an
operator of petroleum storage and terminal
facilities in Japan’s Kagoshima Prefecture,
has won the fifth Nikkei Monozukuri Award
for a facility that extracts energy from harm-
ful volatile organic compounds (VOCs) con-
tained in emissions from crude oil tankers.

The innovative VOC recovery facility,
located in Kagoshima Prefecture, Japan,
earned the Nikkei Monozukuri Award

These emissions, called “exhaust gas,” are
the vapors released from crude oil during
tanker voyages, and large amounts are normally vented during loading and unloading.

Since 2004, Nippon Oil and Nippon Oil Staging Terminal have conducted joint
academic-industrial research with the University of Kagoshima on the characteristics of
exhaust gases. This resulted in the May 2007 launch of Japan'’s first facility for processing
exhaust gases from crude oil tankers.

The facility processes 31 million m? of exhaust gas annually, recovering about 70% of
the VOCs and extracting about 10,000 kiloliters crude oil-equivalent of energy annually.
The recovery process, developed by the Nippon Oil Group, is the first in the world to
absorb the VOCs through crude oil instead of conventional kerosene or activated carbon.
Emissions not recovered are processed through a decomposition (cracking) system.

Japanese media giant Nikkei Inc. has awarded the Nikkei Monozukuri Award annu-
ally since 2004 to promote monozukuri* as a driver of the Japanese economy, honoring
exceptional achievements of factories and research labs in Japan and abroad.

* A Japanese term meaning approximately “quality and innovation in manufacturing.”

wr

Recognized for
Environmental Leadership
2
Yusen Terminals Inc. (YTI), a wholly owned subsidiary of NYK, has been recognized by
the Los Angeles City Council for its efforts to protect the environment. A ceremony was

held on September 19, 2008, and YTI president Yoshio Watanabe and vice-president Joe

DiMassa attended.

Among the achievements, YTl is the first container terminal at the Port of Los Angeles

to receive ISO 14001 certification, the international standard for environmental manage-
ment. In November 2007, the terminal also became the first to implement ship-to-shore
Alternative Maritime Power™ (AMP™). This technology reduces polluting emissions from
docked container vessels by enabling the ships to “plug in” to a shore-side electricity
outlet, instead of running on diesel power.

This is the second environment-related award for the company to receive since July
2008, when the company was recognized by the ports of Los Angeles and Long Beach.
“We are Los Angeles’ partner in environmental
progress,” said Watanabe at the ceremony. “We
pledge our commitment to work with L.A. to
make our port environment a better, cleaner and
safer place to live and work.”

YTI president, Yoshio Watanabe (3rd
from left) and YTI vice-president, Joe
DiMassa (2nd from right) join with YTI
staff to accept the award from the Los
Angeles City Council

Californian
Agribusinesses Warm
to Solar Power

The U.S. commercial sector is increasingly
turning to solar power as a way of
hedging against oil price rises and other
energy cost increases, and to help to
protect the environment.

Mitsubishi Electric has worked to
develop photovoltaic modules using lead-
free solder to further enhance the modules’
environmental benefits. These efforts bore
substantial fruit when Limoneira Company,
a California-based grower and seller of
lemons and other fruit, picked the lead-free
modules for use in its orchards. Limoneira
is actively working to reduce its environ-
mental impact, and the lead-free solder
was a deciding factor in the purchase.

The project’s completion was
announced on October 28, 2008 by
Perpetual Power (P2), the solar energy
development company contracted for
the construction, and supplier Mitsubishi
Electric & Electronics USA, Inc.

The 6,400 modules, capable of sup-
plying 1.2 MW, cover some 22,260 m? and
will meet about one-third of Limoneira’s
energy needs. Surrounding vegetation
helps to prevent surface dust from building
up and diminishing power output. Sheep
graze on the vegetation, keeping it low so
that it does not block the sunlight. There
is also an observation deck where visitors
can learn about solar energy.

Aerial shot of Limoneira’s solar power installation

Mitsubishi Electric has also provided
photovoltaic modules for a 1.9 MW instal-
lation at California-based agribusiness
Wm. Bolthouse Farms, and will also supply
modules for an installation at Constellation
Wines U.S.’s Gonzales Winery in California.



A Growing Contribution to
the Environment

The Tokio Marine Group is actively reducing its environmental impact through
paper recycling, use of biodegradable materials and more. One key initiative has
been launched by the Mexican subsidiary Tokio Marine Compania de Seguros,
S.A. de C.V (TMX).

Since 2006, TMX has organized annual reforestation activities together with local
NGO NATURALIA, which coordinates the event and cares for the young trees. In 20086,

500 trees were planted in Cuajimalpa, Mexico City, followed by 3,000 trees in Tepotzotlan

in the State of Mexico in 2007.

In the third outing on August 23, 2008, the area of focus was the Lagunas de
Zempoala national park in the suburbs of Mexico City. Having left the city at 7 a.m. in
four hired buses, 183 staff members and their families worked alongside 10 NATURALIA
members and 20 local residents to plant some 3,500 pine saplings.

After hours of hard work, the participants rightly felt proud of their achievement. But,
they also felt a great responsibility, knowing that the vulnerable saplings would take years
to grow into tall, sturdy trees.

In a few years, the team will surely want to come back to this place to see how the
trees have grown. Until then, however, there will be many, many more trees to plant, as
TMX continues with its successful initiative.

A Truly Effective Soil
Decontamination Solution

Around the world, decade upon decade of industrial development has left huge tracts of
land contaminated with industrial chemicals, petroleum residues, pesticides and more.

While many effective decontamination solutions exist, the lack of a single method for
cleaning up many different contaminants at once has been a persistent problem—each
contaminant would require a separate clean-up method, making decontamination com-
plicated, time-consuming and expensive.

However, in a joint project, Mitsubishi Gas Chemical (MGC) and Kajima
Corporation have taken a huge step forward on this issue. In September 2008, the two
companies announced a unique on-site soil decontamination technique that effectively
decomposes harmful volatile organic compounds, or VOCs, in soil and groundwater. The
new method combines two separate techniques: Mild Fenton treatment, a new VOC
decontamination technique in which a reaction between hydrogen peroxide and a new
MGC-developed biodegradable catalyst enables break-down of organic contaminants
in a wide range of soil pH values, and the Jet Blend method, Kajima’s proprietary design
and construction technology for soil and groundwater decontamination.

The Mild Fenton treatment-Jet Blend method proved highly effective in a trial decon-
tamination at a site where the second water table had been polluted by two types of
contaminants. Whereas conventional technology would have required a combination of
two or more methods, the new treatment enabled complete decontamination within only
three months.

Some of the tree-planters pose for
the camera (top) before getting to
work (bottom)

Overview of the Mild Fenton-Jet Blend
decontamination method
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Recognizing the Talent of Promising

Young Designers

The annual Mitsubishi Chemical Junior
Designer Award honors outstanding
graduation works from students seeking
to be tomorrow’s leading designers, and
serves as an important first step toward
their professional careers. The event,
Japan’s only competition for graduation
works on design in general, is hosted by
the Mitsubishi Chemical Junior Designer
Award Executive Committee and specially
sponsored by Mitsubishi Chemical.

In October 2008, the winners of the
Mitsubishi Chemical Junior Designer
Award 2008 were announced, chosen
from 202 entries. While the overall quality
of entries has risen year by year, the works
have increasingly tended to have a smaller
sense of scale and focus too narrowly on
clever arrangement. For that reason, in
2008, the competition’s eighth year, the

judges decided not to award the Grand
Prize, which rewards ideas characterized
by youthful originality, energy and innova-
tion. However, three contestants were
selected for an Excellence Prize.

The three winning entries were:
“Harapeko” by Sayaka Shoji (graduate
of Tokyo Geijutsu Daigaku), “Solid Kite
Formative Investigation — Float Functional
Formative =" by Hiromi Kuronuma (gradu-
ate of Tohoku University of Art and Design)
and “Sado” by Kenta Mimura (graduate

Functional Formative -”

(Clock-wise from top)
Sayaka Shoji’s
“Harapeko,” Kenta
Mimura’s “Sado” and
Hiromi Kuronuma’s
“Solid Kite Formative
Investigation - Float

of Esmod Japon Osaka). Each winner
collected a trophy and ¥500,000 in prize
money, as well as well-deserved recogni-
tion for talent and potential.

For more information see: www.
m-kagaku.co.jp/mcjda/

Capturing the Moments before

the Game

The football match is about to start, the
heroes appear to thunderous cheers from
the audience. It's a magic moment that

Fore! In-office Golf Tournament Raises
Nearly $50,000 for Disability Charities

More than 1,000 employees of
Mitsubishi Electric companies in the
U.S. participated in the first Mitsubishi
Electric Hallway Golf Tournament. The
month-long series of workplace golf
events, held October 9-November 7,
2008, raised nearly $50,000 for the U.S.
branches of Special Olympics, an inter-
national non-profit organization dedicated
to empowering people with disabilities
through sports, and other charities serving
children and youth with disabilities.
Hallway Golf was created by an
employee at California-based Mitsubishi
Digital Electronics America several years
ago as a form of workplace fundraising for
worthy causes. The event proved so pop-
ular that several other Mitsubishi Electric
The award for Most Creative
Hole Design went to the Godzilla

hole at Mitsubishi Electric
Automotive America (Detroit, MI).

companies adopted it, and last autumn
it was made the first-ever company-wide
volunteer project. Volunteers designed
and built miniature-golf holes in hallways,
warehouses and factory floors. Reflecting
the corporation’s Japanese heritage,
some holes featured Tokyo scenes, while
others used themes such as Halloween.
Vendors at some locations donated up to
$1,000 each to be “hole sponsors,” and
company departments competed in team
scores and most creative hole design.
The Mitsubishi Electric America
Foundation (MEAF), which coordinated
the project, has the mission of serv-
ing youth with disabilities, so Special
Olympics was a natural charity partner.
Special Olympics representatives and chil-
dren with disabilities were invited to play
Hallway Golf at a number of company
locations. At the end of the Tournament,
MEAF awarded trophies to the volunteer
teams that raised the most money and
that designed the most creative hole.

Representatives from Special Olympics
are welcomed by Mitsubishi Electric &
Electronics USA President Akira Tasaki

all football supporters relish. Yet, imagine
being able to actually join these players
by the field for a few moments before the
game, whip out your camera and get your
own up-close snapshot of the players!

o,
The lucky six at g

the quarter finals
of ACL 2008,
Adelaide United
FC vs. Kashima
Antlers FC

Through the Nikon Field Photographer
Program, Nikon is now offering families
throughout Asia a chance to take photos
of the players before the start of games
during the 2010 FIFA World Cup Asian
final qualifiers and the AFC Champions
League. These games are being held
around Asia by the Asian Football
Confederation (AFC). In this program,
three pairs, each consisting of one parent
and one child aged 10-15, are being
invited to selected games where they can
photograph the players from the sidelines
or behind the goal with Nikon D60 digital
SLR cameras before the games. Nikon,
which has officially supported AFC football
events since 2004, will continue to pro-
mote this initiative to provide opportunities
for people to feel the excitement of football
through photography at stadiums across
Asia, and to contribute to Asian football.
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The North West Shelf Liaison Company Tokyo Office (NWSLO) was established in 2002 to
support marketing and sales of liquefied natural gas (LNG) produced at the North West
Shelf Project off the coast of Western Australia.

Mr. Tetsuya Mizuno, Senior Manager of the NWSLO, talks to the Monitor about the
North West Shelf Project, the NWSLO'’s activities and the successful conclusion of a

£101S apisuf

hugely significant supply agreement with Japanese energy companies.

Could you please explain

about the North West Shelf Project

to Monitor readers?

First of all, it is one of the world’s largest
natural resource development efforts, with
total production reaching somewhere in
the magnitude of 540,000 crude oil barrel-
equivalent per day. The main product is
LNG, of which more than 12 million tons

are produced per year. Of this, 9.5 million

tons are exported to Japan annually—about

one-seventh of all LNG imported to Japan
over a year.

Mitsubishi Corporation participates
through Japan Australia LNG (MIMI) Pty.
Ltd., a 50-50 joint venture with Mitsui &
Co., alongside five international oil com-
panies—The Royal/Dutch Shell Group of
Companies, BP, BHP Billiton, Chevron and
Woodside Petroleum Ltd.

What is the role of
the NWSLO?
We are part of the Australia Unit, which
manages and oversees Mitsubishi
Corporation’s involvement in the North

West Shelf Project. Our role is to facilitate

Tetsuya Mizuno, Senior Manager, -
North West Shelf Liaison Company Tokyo Office ‘

the marketing and sales of North West Shelf
Australia LNG, which is in charge of market-
ing and contract negotiations for the project,
and we primarily target the major electric
and gas companies in Japan.

A typical day for my two staff and I
involves coordinating with parties in
Australia and engaging customers in Japan.
It is essential to build and nurture trust with
both buyers and sellers. In today’s rapidly
changing energy market, there are many
issues that need to be negotiated—this was
especially the case with the recent renewal
of our 20-year supply agreement with eight

electricity and gas companies in Japan.

Could you please tell us about
the new agreement?
This renewal was a challenge, but also ulti-
mately a big success. The environment sur-
rounding the LNG business has changed a
lot over the past 20 years. When the original
agreement was signed, buyers of LNG were
essentially limited to Japan, but in recent
years, demand in newly emerging economies
such as China and India has surged. It has

become a seller’s market, and we’ve had to

present our customers with tougher terms—
and this has made it more difficult to con-
clude a deal.

However, after negotiations in which we
managed to resolve the concerns of all par-
ties involved, we reached a full extension of
the contract that will account for approxi-

mately 10% of Japan’s LNG supply.

That’s a huge achievement.
What personal qualities do you
need to conclude such a tough
negotiation process?

That's a difficult question. I have been
involved in trading petroleum products and
developing new LNG projects ever since

I joined Mitsubishi Corporation, and also
served overseas. But in negotiations, you
need more than expertise—communication
skills are also vital. You must be able to
effectively express your thoughts in your
own words, and past experiences allow you
to speak with conviction. Essentially, this
work boils down to interpreting develop-
ments at various junctures and deciding how

to communicate these to other parties.

A natural gas platform rising above
the sea off North West Australia
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Mitsubishi Electric Europe, French Branch

ears, but its activities have significantly increased since 1996
with the establishment of Mitsubishi Electric Europe. Our

business is mainly focused on four major areas: Automotive
Equipment, Heating and Air Conditioning Systems, Visual
Information Systems and Factory Automation, including
Industrial Sewing Machines.

The headquarters of Mitsubishi Electric Europe, French
Branch (MEU-France) are located very close to the Paris
Arc de Triomphe, in the extended part of the business
district called La Défense. Paris is very pleasant as
a business location, as well as from a culture and
leisure perspective. There are many world-famous
museums and many cultural events and interesting
exhibitions, especially this year with the 150th
anniversary of the diplomatic relationship
between Japan and France.

France offers a great variety of landscapes
and climates. You can enjoy skiing
down the slopes of the Alps, you can

A good scattering of roasted
soybeans around the house
drives the demons (oni) away... g
and is also a great incentive to

start spring cleaning B

Eric Pellerin
Vice President

\/\ ~Mitsubishi Electric has been present in France for nearly 35

s—A Country in the Heart of Europe

cruise along the Loire valley, you can surf the waves on the
Atlantic coast or you can taste Bordeaux or Beaujolais wines
at a “terrasse” of a traditional café. Good food and fine wines
are a passion shared by most French people. In many ways,
an understanding of the French cuisine is an understanding of
France itself!
Between July 1 and December 31, 2008, France held
the Presidency of the Council of the European Union. To
celebrate this, the Eiffel Tower donned the colors of Europe
for six months. The tower was illuminated in blue at night
with the twelve golden stars dazzling.
One important topic of the French Presidency was
environmental protection. As the environment is also an
important concern for Mitsubishi Electric, MEU-France
is now promoting eco-friendly activities, such as heat
pumps for space heating and hot water and solar
power products that greatly reduce CO, emissions.

The quintessential icon of France:
The Eiffel Tower, here adorned with
the stars of the European Union

Website: http://www.mitsubishi.com/e/index.html
[We want your feedback! ] E-mail form: http://www.mitsubishi.com/mpac/e/talk/
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